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Executive Summary 

The Dissemination and exploitation plan outlines the guidelines for utilizing the developed results 
and to raise awareness for the INFINITE project. These stories will be disseminated using multiple 
and diverse channels to reach the highest possible impact in the European VET community.  

This report describes the overall objective of the Dissemination and exploitation activities, 
followed by the specification of the target groups. 

The next part details the specific dissemination measures, including social media, workshops, 
exhibitions, fairs, webinars and the Support/Information material.  

The Dissemination & Exploitation aims to leverage the project results and share the gained 
knowledge and best practices on a European level. First utilizing the existing channels of the 
INFINITE beneficiaries and then widening the scope during the project, relevant stakeholders will 
be contacted, allowing for organic growth of the network. Success stories of trainings will be 
leveraged to show best practice examples and enable the engagement of new stakeholders for 
replication actions. 
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1. INTRODUCTION 

1.1. PURPOSE OF THE DISSEMINATION AND EXPLOITATION PLAN 

This Dissemination and Exploitation Plan serves as a strategic guide for the INFINITE project, 
outlining how the project outcomes will be communicated to and utilized by target groups and 
stakeholders. The purpose of this plan is to ensure that the results of the project are effectively 
shared and used to maximize both their immediate impact and long-term sustainability. By 
detailing the specific strategies for dissemination and exploitation, this document aims to support 
the project's overarching goals and enhance the visibility and application of its findings. 

 

1.2. OVERVIEW OF THE PROJECT (INFINITE) 

The INFINITE project is designed to innovate and improve practices within the Vocational 
Education sector of European innovative electronics industries through analysis of the current 
situation and development of new education curricula. With a focus on developing new education 
formats and tools, the project seeks to foster advancements in science, technology, engineering, 
arts, and mathematics (STEAM) related sectors, particularly within vocational education and 
training (VET) systems. INFINITE stands as a collaborative effort involving multiple European 
countries and partners, integrating diverse expertise to address pressing industry challenges and 
contribute to European competitiveness. 

 

1.3. RELATIONSHIP TO OTHER WORK PACKAGES (WP7) 

Work Package 7 (WP7), as part of the INFINITE project, focuses on the dissemination and 
exploitation of the project’s results. It is inherently transversal, interfacing with all other work 
packages to ensure that the outputs are not only communicated but also utilized effectively across 
different domains. WP7 plays a pivotal role in maximizing the scientific, professional, industrial, 
and societal impact of the project.  

Through WP7, we develop and implement communication strategies that include the creation of 
marketing materials, management of digital content and social media, and the organization of 
events and workshops. These activities are crucial for engaging stakeholders, such as industry 
leaders, policymakers, and educational institutions, ensuring that the project’s innovations 
achieve broad recognition and adoption. Moreover, WP7 is tasked with the strategic deployment 
of policy recommendations and facilitating the exploitation of the project’s outputs, thus setting 
the groundwork for significant and sustainable impact 

 



   Page 7 of 21 

 D7.1 Dissemination and exploitation plan 

Version 0.2 

2. OBJECTIVES OF DISSEMINATION AND EXPLOITATION 

2.1. GENERAL OBJECTIVES 

The primary goal of the dissemination and exploitation activities within the INFINITE project is to 
ensure that the results and innovations developed are widely recognized, utilized, and integrated 
into relevant sectors. This broad objective is underpinned by the desire to create a sustainable 
impact on the European innovative electronics industry and related STEAM fields, leveraging the 
project's outcomes to foster advancements in education, and policy. The dissemination and 
exploitation efforts aim to: 

• Increase awareness and understanding of the project’s innovations among key 
stakeholders, including industry partners, educational institutions, policymakers, and the 
general public. 

• Promote the adoption and implementation of the project’s results across different regions 
and sectors within Europe. 

• Facilitate the transfer of knowledge and technology developed through the project to 
appropriate markets and educational systems. 

• Support policy development and influence regulatory frameworks that will benefit from 
the project’s findings. 

 

2.2. SPECIFIC OBJECTIVES  

Dissemination and Exploitation within the INFINITE project is strategically designed to 
communicate the project’s results effectively and engagingly. The specific objectives include: 

Raising Awareness 

The first objective is to raise awareness about the significance of INFINITE solutions for the future 
of the innovative electronic industry. This involves highlighting how the project's outcomes could 
improve on educational standards and practices, thus contributing to the advancement of 
technology and industry alike.  

Promoting Understanding 

The second objective focuses on promoting a thorough understanding of the tools and 
methodologies being developed within the project. This includes detailed demonstrations and 
discussions through webinars, workshops, and papers that explain the project findings and 
developed trainings, and their benefits for industry partners. 
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Reaching and Informing Stakeholders 

It is crucial to keep stakeholders informed throughout the development of the project. Regular 
updates via newsletters, project meetings, and interim reports will be disseminated to ensure 
stakeholders are kept in the loop on progress, challenges, and preliminary results, enhancing 
stakeholder engagement and maintaining their interest and support. 

Ensuring Broad Visibility 

Achieving broad visibility of the project across Europe and globally is essential. This will be 
accomplished through a strategic presence in major industry conferences, publications in high-
impact journals, and active engagement on social media platforms, ensuring that the project's 
progress and successes are widely recognized.  

Creating Synergies with European Initiatives 

The fifth objective is to contribute to the creation of synergies between INFINITE and other 
European initiatives. By aligning the project’s activities with those of complementary European 
projects and networks, INFINITE aims to leverage collective strengths, share resources, and 
coordinate efforts to amplify the overall impact.  

Promoting Exploitation of Solutions 

Finally, promoting the exploitation of the solutions developed by the project is key to ensuring 
that the benefits of INFINITE extend beyond the research phase and into practical application. This 
involves engaging with potential follower country panel adopters, facilitating policy activities and 
interaction with industry partners to ensure the uptake of the educational tools. 

Through these targeted objectives, the INFINITE project aims to achieve a substantial and lasting 
impact, ensuring that the results not only meet the current demands of the industry and society 
but also pave the way for future innovations and improvements. WP7 is structured in a way that 
supports these objectives: 

Task 7.1 Design and implementation of communications, marketing materials and tools  

Task 7.2 Fostering support for the project results  

Task 7.3 Organisation of dissemination and consultation events  

Task 7.4 Preparation of exploitation 

In this way dissemination, stakeholder engagement and exploitation are strongly anchored within 
our work plan. 
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3. TARGET AUDIENCES AND STAKEHOLDER ANALYSIS 

3.1. IDENTIFICATION OF PRIMARY AND SECONDARY AUDIENCES 

Primary Audiences The primary audiences for the INFINITE project are those directly involved with 
or affected by the project and educational developments. These include: 

• Industry Partners: Companies and enterprises in the European printed, flexible and organic 
electronics sector who can directly utilize the developed educational tools. 

• Educational Institutions: Vocational Education and Training (VET) schools, and educational 
bodies that can integrate the project’s findings into their curricula. 

• Policy Makers: European and national regulators and government officials who influence 
policy relevant to the innovative electronics industry. 

Secondary Audiences Secondary audiences are those who indirectly benefit from the project’s 
success or contribute to wider dissemination and exploitation, including: 

• Professional Associations and Clusters: Groups that represent professionals in the 
electronics and related STEAM sectors. 

• General Public and Media: Broader community and media outlets which help raise 
awareness and public understanding of the project’s impact. 

• European Union Entities: EU institutions interested in supporting and utilizing research and 
development outputs to enhance innovation across member states. 

 

3.2. STAKEHOLDER NEEDS AND HOW THEY ALIGN WITH INFINITE 

Industry Partners 

• Needs: Access to well educated workers and lifelong learning tools for their staff to maintain 
competitiveness. 

• Alignment: The project delivers directly applicable innovative practices that enhance 
productivity and industry standards. 

Educational Institutions (VET providers) 

• Needs: Contemporary, industry-aligned educational content to enhance the relevance and 
quality of STEAM education. 
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• Alignment: Integration of the latest industry insights and technologies into educational 
programs, ensuring that students are well-prepared for modern workforce requirements. 

Policy Makers 

• Needs: Reliable data and innovative curriculum recommendations to form the basis of 
sound policy-making in education sectors. 

• Alignment: The project provides evidence-based recommendations and outcomes that can 
inform policy decisions and regulatory frameworks. 

Professional Associations and Clusters 

• Needs: New knowledge and practices that can be disseminated among members to foster 
sector-wide improvements. 

• Alignment: Dissemination of study findings and educational innovations through 
workshops, seminars, and publications that benefit member organizations. 

General Public and Media 

• Needs: Understanding of the project’s benefits and its impact on society and the economy. 

• Alignment: Regular updates and accessible information via media channels that highlight 
the project’s successes and societal benefits. 

European Union Entities 

• Needs: Demonstrable advancements in education that support EU goals of competitiveness 
and sustainability. 

• Alignment: Contributions to EU-wide initiatives and policies through the project’s 
outcomes that align with broader strategic objectives. 

 

4. OVERALL DISSEMINATION & EXPLOITATION STRATEGY 

The INFINITE project aims to drive significant and sustainable advancements within the European 
printed, flexible, and organic electronics and STEAM sectors through a robust Dissemination and 
Exploitation strategy. This strategy emphasizes the extension of project impact via replication and 
transfer processes that transcend regional and national boundaries, ensuring that the benefits of 
the project are widespread and deeply integrated into educational and industrial frameworks. 
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4.1. REPLICATION AT COUNTRY LEVEL 

The INFINITE project recognizes the intrinsic value of localized replication to maximize the 
dissemination and utility of its outcomes. By leveraging the extensive networks of Vocational 
Education and Training (VET) providers and industry clusters across various regions, the project 
ensures that the innovative methodologies, materials, and technologies developed are adopted 
and adapted across different locales within individual countries. This strategy facilitates the up 
scaling of project results through a grassroots approach, which is critical for achieving pervasive 
and lasting educational impacts. The project's design includes mechanisms for feedback and 
continuous improvement, ensuring that the replication process remains dynamic and responsive 
to the evolving educational needs and outcomes during and three years post-project. 

 

4.2. REPLICATION AT EUROPEAN LEVEL 

Expanding beyond national borders, the INFINITE project implements a continental strategy to 
foster its adoption across multiple European countries, initially targeting Greece, France, Portugal, 
and Estonia as follower countries. The involvement of associated partners across these nations is 
pivotal in promoting the project's methodologies and results, aiming to integrate and harmonize 
these innovations within the broader European educational and industrial ecosystems. The 
strategy is designed to scale, with aspirations to include additional European countries post-
project, thus broadening the project’s footprint and enhancing its impact on European 
competitiveness in the global market. 

 

4.3. TRANSFER OF RESULTS 

The transfer strategy of the INFINITE project is designed to bridge secondary and tertiary 
education levels, specifically targeting synergies between VET providers and universities. This 
approach acknowledges the diverse educational pathways within the European Qualifications 
Framework (EQF), facilitating the adaptation of project outputs to suit a wider range of 
educational levels beyond the initial focus on EQF 3-5. Furthermore, the project extends its impact 
into other STEAM-related sectors, enhancing interdisciplinary learning and application. Through 
collaboration with university-associated partners and industry stakeholders, the project ensures 
that its results are not only academically relevant but also industrially applicable, driving 
innovation and growth within the European VET and broader industry sectors. 
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5. OPEN EDUCATIONAL RESOURCES 

The INFINITE project is committed to make any educational resources and tools produced - 
documents, media, software, or other materials freely available for the public under an open 
license. These materials will be easily accessible and retrievable without cost or limitations, mainly 
through the project website, the Erasmus+ Project Results Platform as well as partner links 
elsewhere on the web and promoted via dissemination measures including traditional approaches 
(e.g. press releases, articles) and social media (e.g. Twitter, Facebook, LinkedIn, etc.). Whenever 
possible, the data collected by the INFINITE project will be published as 'open data', i.e. with an 
open license, in a suitable format and on the relevant open data platform.  

 

6. DISSEMINATION 

6.1. COMMUNICATION CHANNELS AND TOOLS 

Effective dissemination of the INFINITE project results relies on a variety of communication 
channels and tools tailored to reach different audiences effectively. The approach combines 
traditional and digital methods to ensure broad coverage and engagement. 

• Press Releases & Whitepapers: Press releases will be distributed to media outlets and 
published online to keep stakeholders informed of project progress, milestones, and results. 
Whitepapers can be utilized to publish more detailed results and findings, as well as best 
practices.  

• Project Website: A dedicated project website will serve as the central hub for information, 
featuring updates, resources, event announcements, and access to research papers and 
deliverables. The website will include an open area accessible to the public, with non-sensitive 
information like journal articles, papers etc. and appropriate high-level interactive infographics 
and presentations for the broader audience. It will be regularly updated with materials and 
videos that will show results, news, interviews from events, and any other useful information. 

• Social Media: Platforms such as LinkedIn, Twitter and Facebook will be used to engage with 
different audiences, share real-time updates, and foster discussions around project themes 
and outcomes. These channels will be regularly updated with non-sensitive and publicly 
available information on the progress and outcomes of the project and will serve as a means 
for dialogue.  

• Email Newsletters & Campaigns: Regular newsletters will be distributed directly to 
stakeholders to keep them informed of project progress, milestones, and results. Targeted 
email campaigns will be used to reach specific groups with tailored messages about the 
project’s progress and specific calls to action. Stakeholders are comprised of existing networks 
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from the beneficiaries, as well as new stakeholders gathered through Task 7.2 - Fostering 
support for the project results and Task 7.3 - Organisation of dissemination and consultation 
events. 

 

6.2. MATERIAL DEVELOPMENT 

To ensure consistent and impactful dissemination, the INFINITE project will develop a suite of 
materials that represent the project visually and informatively. 

Visual Identity 

• Logo and Design Template: A common visual identity (logo, colours fonts, graphics etc…) 
for the purpose of branding and marketing and to be used in the presentation of the project 
to the public (e.g. templates for presentations, posters, flyers, roll-ups, leaflets, exhibition 
booth material etc.) gathering the concept layout and main information. This will enhance 
recognition and recall among all stakeholders. 

Promotional Materials 

• Videos: Short, impactful videos will be produced to showcase project highlights, interviews 
with project members, explanations of the project’s significance, and any other useful 
information requiring dissemination in order to present the project results. 

• Digital Flyers, Banners, and Posters: These materials will be used online and at virtual 
events to promote the project and its events, accessible to a broader audience. 

• Printed Materials: Brochures, flyers, and posters will be produced to distribute at events 
and to stakeholders, providing an overview of the project and its importance for the industry 
and education sectors. 

 

6.3. EVENTS 

Participation in and organization of various events are crucial for disseminating project results and 
engaging with stakeholders on a personal level. Events can be physical or digital, depending on 
the specific needs and goals of the event.  

Workshops, Seminars, Webinars 

Workshops and educational seminars will be organized to delve into specific aspects of the project 
and discuss the integration of project outcomes into educational curricula. They are aimed at 
industry professionals and academic researchers, as well as educators and students. Webinars will 
be made available for stakeholders for dissemination on aims, objectives and progress towards 
meeting them, etc. 
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Conferences and Trade Shows 

Presentations and panels at major industry conferences will be used to disseminate project results 
and network with industry leaders. Participation in trade shows will allow direct engagement with 
potential users of the project’s technologies and methodologies, showcasing practical applications 
and benefits. 

Networking Events 

Stakeholder Meetups will bring together project stakeholders to foster relationships and discuss 
project progress and applications. Regional clusters will play a major role in organizing and 
participating in such events.  

A large-scale symposium at the end of the project will summarize the achievements and explore 
future directions and applications of the project results. 

Through these diverse and strategic dissemination activities, the INFINITE project aims to reach a 
wide array of audiences effectively, ensuring that the project’s results are well communicated and 
utilized across the industry, educational sectors, and policymaking bodies. These efforts will 
contribute significantly to the project's overall impact and legacy. 

 

7. EXPLOITATION 

7.1. APPLICATION OF RESULTS 

The INFINITE project aims to ensure that the results and technologies developed are not just 
disseminated but also effectively utilized in practical applications that can generate economic, 
educational, and societal benefits. 

Educational Integration 

• Curriculum Development: The beneficiaries will work with educational institutions to 
integrate project findings into their curricula at various levels, from vocational training to 
university courses. 

• Training Programs: The beneficiaries will develop specialized training programs for industry 
professionals and educators, enhancing skills with the latest technologies and methodologies 
from the project. 
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7.2. POLICIES AND RECOMMENDATIONS 

Effective exploitation involves not only commercial and educational applications but also 
influencing policy to create a supportive environment for the project’s tools and methodologies. 
Therefore, the project partners will engage with policymakers to ensure that the project’s findings 
are considered in legislative and regulatory frameworks. Within the project clear policy 
recommendations will be developed, based on project outcomes to guide national and European 
policies in education.   

7.3. SUSTAINABILITY 

To ensure sustainability the several activities will continue after to end of the funding period. The 
following actions will be pursued after the end of the project to ensure the continued operation 
of the solution: 

• Dissemination of results (WP7). To widely disseminate the results of the project, 
dissemination and communication tools will be used during and after project duration. As 
monitoring actions, dissemination actions are essential to foster and unlock replications. The 
networking with other European projects will also continue. Team members of the INFINITE 
project consortium will continue to participate in the relevant regional, national and European 
conferences where they will disseminate the results of the project, including the leaflets 
developed during the project. 

The above-mentioned actions to be continued after the completion of the INFINITE will be 
developed by the project beneficiaries with their own means, with the collaboration of other 
institutions and organisations with related expertise in the project domain that have already 
shown their interest in the project implementation. Apart from the detailed commitment and 
interest of the detailed public and private institutions as Associated partners and Support Letters, 
the partners expect to augment the involvement of additional institutions reached though the 
communication activities once the project starts. When it comes to communication and 
dissemination actions, the beneficiaries will assume with their own resources the continuity of 
those actions after the project completion. Specifically, the maintenance of web and social media 
presence will be done by the coordinating beneficiary. 

The partners have made a commitment to continue with the above-mentioned activities with 
their own means and with public funding. 

 

8. MONITORING AND EVALUATION 

To ensure the effective implementation of the dissemination and exploitation strategies, a robust 
monitoring framework is essential. This will involve both quantitative and qualitative metrics to 
assess performance against the set objectives. 
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• Progress Tracking: Regularly tracked key performance indicators (KPIs) such as reach, 
engagement, adoption rates, and feedback from stakeholders. These KPIs will provide valuable 
data to allow for timely adjustments in strategy. 

• Stakeholder Feedback: Within the project several surveys and interviews of industry 
partners will be conducted. Additionally, the follower countries panel will provide insights on 
the project's impact and their satisfaction with the outcomes. This feedback will be crucial for 
refining future activities. 

Ongoing reporting according to the project management handbook will be carried out to keep all 
project partners and stakeholders informed of the outcomes and the effectiveness of 
dissemination and exploitation activities. 

 

9. KPIS 

Evaluation of the project’s dissemination and exploitation activities will be based on specific Key 
Performance Indicators. These KPIs will be tracked on a regular basis and reported in the yearly 
reports.  

KPI Description 

Logo and presentations 
1 set of Logo, CI, Presentation & Document 
templates is produced 

Communication materials 
10 items of presentations, posters, flyers, roll-ups, 
leaflets, exhibition booth material 

Videos 4 Videos produced within the project 

Youtube 5.000 Views within the project 

Project Website 40.000 visits within the project 

Social media 

1 official LinkedIn Profile 
200 followers  
100 Posts 
250 Impressions per Post 

Conferences Participation in 2 top conference contributions/year 

Fairs Participation in 1 Fair /year 

Publications > 10 publications with >100.000 of readers 

Expected attracted funding during the 
project for sustainability 

6M€ 

Number of agreements with public 
authorities  

3 

Number of good practices exchanges 20 

Number of policy recommendations 4 

Table 1: List of KPIs 
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10. TIMELINE & RELEVANT MILESTONES 

The Gantt-Timeline of WP7 can be found below, as well as all relevant Deliverables & Milestones. 

 

Figure 1: Gantt-Timeline WP7 

Deliverable /Milestone Lead Beneficiary Due date 

D7.1 – Dissemination and Exploitation plan OES M3  

D7.2 – Project website OES M4  

D7.3 – Report on fostering support for the project 
results 

OAMK M48 

D7.4 – Report on events OES M48 

D7.5 – Report on the preparation of exploitation LET M48 

MS16 - Dissemination and Exploitation Plan in 
place 

OES M3 

Table 2: List of Deliverables and Milestones in WP7 

 

11. RISKS AND MITIGATION STRATEGIES 

Effective risk management is crucial for the successful implementation of the INFINITE project’s 
dissemination and exploitation plan. Key risks include: 

• Low Engagement: There's a risk that target audiences may not engage with the 
dissemination activities as anticipated. 

• Intellectual Property Issues: Risks associated with the protection of intellectual property 
and the management of knowledge sharing. 

To address these risks, several mitigation strategies have been devised: 

• Diversified Communication Channels: Utilizing a mix of digital and traditional media to 
ensure broader and more effective reach to engage diverse audiences. 

• Quality Control Protocols: An efficient validation processes for the project outputs to 
ensure they are in line with the common visual identity and goals of the project is implemented 
according to Section 13 WP Coordination and Quality Control in this document. 
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• Intellectual Property Management: Each beneficiary is responsible for ensuring that 
materials used by themselves, and materials shared for use within the project are in line with 
Intellectual property regulations. 

• Adaptive Planning: Regularly reviewing external factors and adjusting strategies 
accordingly to remain aligned with current policy and market conditions. Continuous 
monitoring of risk factors will be carried out according to the project management handbook. 
This strategy document will be updated, if needed, according to identified needs throughout 
the project. 

Through proactive risk management, the INFINITE project aims to ensure smooth execution of its 
dissemination and exploitation activities, maximizing the impact of its outcomes while minimizing 
potential disruptions. 

12. BUDGET  

The budget for the INFINITE project’s dissemination and exploitation activities is strategically 
allocated to cover all necessary aspects, ensuring the effective communication and utilization of 
project results. All partners have allocated Person Months to WP7 to cover their contribution to 
these tasks (see Table 2 from Grant Agreement).  

Participant Person Months 

OES 29 

AVO 16 

FUNCP 9 

SALES 4 

VTT 5 

OAMK 5 

OSAO 4 

LET 8 

OT 10 

Overall 90 

Table 3: Allocated Person Months of each partner for WP7 

Budget monitoring will be carried out in WP1, according to the project management handbook. 
Strategies to maximize cost-effectiveness include: 

• Leveraging Digital Tools: Utilizing digital platforms (website & social media) for 
dissemination can reduce costs compared to traditional methods and reach a broader 
audience. Furthermore, existing social media profiles from the beneficiaries will be leveraged 
to reach a broader audience. 

• Collaborative Events: Partnering with other projects or organizations to co-host events and 
increasing their impact. 
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13. ROLES AND RESPONSIBILITIES 

The success of the INFINITE project hinges on the clear delineation of roles and responsibilities 
among the project partners. Each partner's responsibilities are aligned with their expertise to 
optimize project outcomes: 

• WP Leader: Organic Electronics Saxony (OES) is overseeing the overall WP management, 
ensuring milestones and deliverables are met on time. 

• Logo & design: OES will develop a Logo & design template, as well as templates for 
Presentations & deliverables. These templates will be finished latest until M4, to allow for a 
coherent visual identity between the materials and the Website. 

• Website: OES will manage the official project website and publish relevant results and 
news. Other project partners and WP Leaders can receive access to support and publish 
specific information, depending on their responsibilities in the project. A first version of the 
website will be available until M4. During the project adjustments will be made as needed. 

• Social media: OES will manage a central LinkedIn profile for the project, publishing results 
and news from the project. A central design language for posts, banners and hashtags will be 
developed by OES and shared with all partners. All partners will publish project news on their 
respective social media profiles and link the official project profile. A list of relevant Hashtags 
and all beneficiaries’ pages to link in posts will be shared with the social media templates. Any 
news regarding the project will be shared within the WP7 work group by email to allow for 
broad publication to reach all relevant stakeholders. 

• Communication Materials: OES will design general communication materials and 
templates for the project (flyers, brochures, posters). Each partner is responsible to print the 
needed flyers/posters to promote INFINITE in their events on their own.   

• Exploitation Activities: Spearheaded by LET, which includes best practice sharing, liaising 
with industry partners, and organizing exploitation workshops. 

• Workshop and Conference Organization: Managed by OES, each beneficiary is responsible 
for organizing and coordinating their regional events, e.g. workshops, seminars. OES will 
coordinate and support, as well as jointly organize the final project conference with VTT. All 
partners are responsible to promote the INFINITE project in relevant events they are 
participating in. 
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14. WP COORDINATION & QUALITY CONTROL 

Effective coordination mechanisms are crucial to ensure smooth collaboration among partners: 

• Regular Meetings: Online meetings for WP7 will be scheduled to discuss project progress, 
upcoming tasks, and address any issues. Results will be shared within the bi-weekly PTC 
meetings.  

• Sharepoint: The Project Sharepoint will be used to collect all relevant materials (e.g. Logo, 
templates, Flyers) and make them available for the partners to promote the project, as well as 
to track the KPIs.  

• Approval of content: Dissemination actions (Newsletters, press releases, Social media 
posts, event participation…) by the beneficiaries do not need approval from the other 
partners. However, each partner is encouraged to link the official LinkedIn profile and the other 
beneficiaries in their posts. Official Press-releases from the consortium covering project results 
have to be approved by the PTC, before publication. Publications on the Project Website or the 
INFINITE LinkedIn profile will be reviewed by the WP7 Work package team.  

• Quality Control: All beneficiaries will utilize the templates and visual identity provided by 
OES for their project related communication actions. This insures a coherent presentation of 
the project to the broader audience. 

 

15. COMPLIANCE WITH DATA PROTECTION LAWS 

The INFINITE project collects and processes various data types, necessitating strict adherence to 
data protection laws such as the General Data Protection Regulation (GDPR): 

• Data Minimization: Each beneficiary is responsible for to ensure that only the necessary 
data for their specific project activities is collected. 

• Consent Protocols: Each beneficiary is responsible to obtain explicit consent from all 
individuals whose data they collect, ensuring they are informed of their rights and the purpose 
of data collection. 

• Data Security Measures: Each beneficiary is responsible to implement robust security 
measures to protect their collected data from unauthorized access, alterations, or disclosure. 
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16. CONCLUSION 

Summary of the Plan 

The Dissemination and Exploitation Plan for the INFINITE project outlines a comprehensive 
strategy designed to maximize the reach and impact of the project's outcomes. By effectively 
distributing responsibilities among partners and setting clear coordination mechanisms, the 
project ensures smooth implementation and achievement of its objectives. Legal and ethical 
considerations, particularly regarding data protection and intellectual property rights, are 
rigorously addressed to maintain compliance and uphold high standards of conduct throughout 
the project's lifecycle. 

Final Thoughts and Expectations for the Impact of Dissemination and Exploitation Activities 

The planned dissemination and exploitation activities are expected to significantly enhance the 
visibility and usability of the project's results, driving innovation in the European innovative 
electronics sector and beyond. By engaging a wide range of stakeholders through well-crafted 
communication and robust exploitation strategies, the project anticipates creating lasting impacts 
that extend well into the future. These activities are not just about spreading knowledge but are 
also about fostering an ecosystem of innovation and collaboration that will continue to yield 
benefits long after the project concludes. This strategic approach promises not only to meet the 
immediate goals of the INFINITE project but also to set a precedent for future initiatives in the 
field. 

 

17. DEGREE OF PROGRESS 

This Deliverable represents the final complete output of the task, and no further activities are 
foreseen for that task, as described in the DoA. The degree of progress is therefore 100%. 


